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SPONSORSHIP OPPORTUNITIES
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JOIN THE FIGHT AND MAKE AN

r
MPACT

Will you and support a promise made
between two sisters more than 25 years ago and
help for ?

This year, Susan G. Komen Twin Cities Race for the Cure® celebrates its
20th annual Race! For twenty years you, and companies like yours, have
made an impact by supporting the Komen Twin Cities Race for the Cure®,
now one of the largest and most influential nonprofit fundraising events in
the country. Nearly 50,000 participants, local and national corporations,
and the support of the Minnesota community have established this event
as the best of its kind, raising millions of dollars in our quest to cure
breast cancer by funding research and local breast health and breast
cancer programes.

Race support comes in all shapes and sizes. We encourage you to
make an impact by joining other top Minnesota businesses in the fight to
end breast cancer.




OUR PROMISE

To save lives and end breast cancer forever by
empowering people, ensuring quality care for all,
and energizing science to find the cures.

BENEFITS OF INVOLVEMENT

Based on your level of sponsorship, your company may:

- Receive high visibility before the event and on Race Day

» Reach an audience of more than 60,000 participants and spectators on one day
» Test-market and showcase products

» Build employee morale and company pride

» Retain and increase customer loyalty

= Align yourself with one of the top fundraising events in Minnesota

CAUSE MARKETING MATTERS

A Cone/Duke University Behavioral Case Study revealed that American
consumers continue to have high philanthropic expectations for
companies even amidst the current economic situation.
*79% of respondents said they would likely switch from one brand to another, when
price and quality are about equal, if that brand is associated with a good cause.

*When replicating the study online, results revealed that participants spent nearly
twice as long reviewing cause-related ads versus general corporate advertisements,
resulting in a 19% sales lift. Consumers have an interest in corporate responsibility
and they act onit.

ABOUT SUSAN G. KOMEN FOR THE CURE®

Nancy G. Brinker promised her dying sister, Susan G. Komen, she would do everything in
her power to end breast cancer forever. In 1982, that promise became Susan G. Komen

for the Cure, now the world’s largest breast cancer organization and the largest source of
nonprofit funds dedicated to the fight against breast cancer. To date, Komen has invested
nearly $1.9 billion in breast cancer research and community programs and promises to
invest another $1 billion by 2017. For more information about Susan G. Komen for the Cure,
breast health or breast cancer, visit komen.org or call 1-877 GO KOMEN .



SUPPORTING OUR PROMISE

USE OF FUNDS

Our objective is to provide maximum
return to support our promise of saving
lives and ending breast cancer forever.

Up to 75% of the net
funds raised through the
Race and other Affiliate
events stay right here in
Minnesota. In 2011, we
distributed more than
$2.3 million to help fund
national research and
statewide breast cancer
screening, education,
breast cancer awareness,
outreach, and treatment
programs targeting
medically underserved

Minnesota women and men.
Total administrative and fundraising
expenses in 2011 were a low 12% of total
revenues, which enables us to maximize
your investment in the battle against
breast cancer.

A minimum of 25% of net funds support
the national Susan G. Komen for the Cure®
Award and Research Grant Program.

12% Expenses

88% Mission

CHARITY
NAVIGATOR
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Charity Navigator, America’s premier charity evaluator,
awarded Susan G. Komen for the Cure® a prestigious
four-star rating for the fifth consecutive year, a feat
accomplished by only 5 percent of the nation’s
nonprofit organizations. With this fifth consecutive
four-star rating from the nation’s largest and most
relied-upon evaluator of charities, be assured that
Komen for the Cure® consistently excels in financial
stewardship of donors’ funds.

GRANTING FUNDS

The Komen Twin Cities Race for the

Cure®, along with other Komen Minnesota
Affiliate events and donations, supports
our Grants Program. The Affiliate grants
funds to Minnesota nonprofit organizations
for innovative programs in the areas of
breast health and breast cancer screening,
treatment, treatment support, survivorship
and health care delivery/systems

change, especially among those who are
disproportionately affected by this disease
in the state of Minnesota. In addition, 25%
of our net funds are directed to Komen
Foundation’s Award and Research Grant
Program for ground-breaking breast
cancer research.

Since 1993, the Affiliate has raised more
than $34 million in the fight against
breast cancer. Thousands of Minnesota
women and men who could not afford
breast health care have received services
as a result of funds raised through the
Minnesota Affiliate of Susan G. Komen for
the Cure® each year.

Please visit our web site:
komenminnesota.org or call 952-746-1760
for a complete history of grant recipients.




WAYS TO SPONSOR

The Race offers several opportunities at a variety
of levels to match your company’s marketing goals
and budget. Encourage hope. Grant opportunites.
Dare to imagine a world without breast cancer.

CORPORATE SPONSORSHIP PACKAGES
BROAD REACH

Corporate Sponsorship Packages, starting at $2,500, allow you full participation in
all aspects of the Race. As excitement and public awareness build, depending upon
your level of sponsorship, your name or logo may be on T-shirts, Race posters, the
Komen Minnesota web site, and Race entry brochures. On Race Day, you will reach
an audience of more than 60,000 people with your message, via on-site presence
with signage and product sampling.

TARGETED MARKETING PACKAGES

SELECT AUDIENCES

Starting at $5,000, Targeted Marketing Packages allow you to market your message
toward a more specific audience — volunteers, teams, fundraisers, and exercise
enthusiasts— within the Race. Your company may choose to sponsor a portion of the
Race festivities, thereby gaining direct access to a select group of Race participants.

Please call the Affiliate at 952-746-1760 for more
information about any of these packages.

EXCEPTIONAL EXPOSURE
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TARGETED MARKETING PACKAGES

**First right of refusal from previous year’s sponsor on all packages**

FRIENDS FOR THE CURE® PLEDGE SPONSOR: $30,000 (LIMITED TO 1 COMPANY)

REACH: 50,000+ RACE PARTICIPANTS AND POTENTIAL DONORS

Help encourage Race participants to go the extra mile and fundraise by supporting our rewards program.
< All of the benefts of a Gold Sponsorship

e Opportunity to develop new customers and please loyal customers by supporting our rewards program
* Logo on Friends for the Cure page of AFliate web site with hyperlink to Sponsor’s web site

* Recognition in emails sent to Friends for the Cure participants

e Opportunity to provide an insert in the mailing to Friends for the Cure participants

TEAMS SPONSOR: $30,000 (LIMITED TO 2 COMPANIES)

REACH: THOUSANDS OF TEAM PARTICIPANTS

OVER 35% OF THE 2011 RACE PARTICIPANTS WERE ON A TEAM

< All of the benefts of a Gold Sponsorship

e Logo on Team page of AFliate web site with hyperlink to Sponsor’s web site

e Opportunity to brand Team Meeting Area on Race Day

e Opportunity to provide company materials to Team Captains (1100+)

e Recognition on cover of Team Captain’s Kit (distributed in hard copy and available online at Affiliate web site)
e Recognition in emails sent to Team Captains

VOLUNTEER SPONSOR: $12,500 (LIMITED TO 3 COMPANIES)
REACH: 1,500+ PRE-RACE AND RACE DAY VOLUNTEERS

The Race for the Cure® would not be possible without the endless hard work of our amazing volunteers.
Show your gratitude and applaud their efforts by sponsoring the volunteers.

e All of the benefts of a Bronze Sponsorship

e Opportunity to provide banner for Volunteer Tent on Race Day

e Recognition in emails sent to Race volunteers

e Opportunity to provide refreshments for volunteers on Race Day

SLEEP IN FOR THE CURE® SPONSOR: $7,500 (LIMITED TO 2 COMPANIES)

REACH: 50,000+ RACE PARTICIPANTS AND COMMUNITY MEMBERS
Reach your customers in all corners of the world in our special program designed for our
community members who are dedicated to ending breast cancer forever but are unable to
attend or will be out of town on Race Day.

< All of the benefts of a Marathon Sponsorship

e Opportunity to distribute premium item to Sleep In for the Cure registrants

WORK-OUT SPONSOR: $7,500 (LIMITED TO 1 COMPANY)
REACH: THOUSANDS OF RACE DAY PARTICIPANTS

Help energize the Race participants by leading the warm-up routine on the Main Stage prior to
the Race start.

< All of the benefts of a Marathon Sponsorship

e Sponsor to provide representatives to lead warm-up routine

e Opportunity to wear your organization’s T-shirts for company recognition

PINK HONOR ROLL SPONSOR: $5,000 (LIMITED TO 1 COMPANY)

REACH: TOP FUNDRAISERS AND DONORS

Recognize the tremendous generosity of those that truly make an IMPACT in the community-our
top fundraisers and donors.

» All of the benefts of a Marathon Sponsorship

e Opportunity to host the annual Pink Honor Roll celebration

e Opportunity to provide Pink Honor Roll members with a custom T-shirt (art provided by Affiliate)

* Recognition in the Pink Honor Roll section of the AFliate web site

e Opportunity to distribute premium products to Pink Honor Roll members

e Recognition on Pink Honor Roll event invitation

< Recognition on Pink Honor Roll signage at Pink Honor Roll event and on Race weekend
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THANK YOU 2011 SPONSORS

LOCAL PRESENTING SPONSORS

KARE §§

karell.com

Allied Waste Services

Ameriprise Financial

AstraZeneca

Bremer Bank

Bridgewater Construction, Inc.

Brown College Photography

C.H. Robinson Worldwide, Inc.

CRL Imaging

Caribou Coffee

CaringBridge

Children’s Hospitals and Clinics
of Minnesota

Chippewa Spring Water

City Pages

Clinic Sofia OB/GYN

Community Health Charites Minnesota

Counselor Realty

Courtyard by Marriott and Residence Inn
by Marriott

CRAVE

Cub

Del Monte Foods

Dex

Envy Skin Clinic

Erik’s Bike Shop

Faribault Foods

Fastsigns of Minnetonka and Eden Prairie

Freestyle Productions, Inc.

General Mills

Gogurt

Great Rate Graphics

HealthSource Chiropractic and
Progressive Rehab

Hennepin Comprehensive Cancer Center

Hope Chest Breast Center
of North Memorial

KDK design

LDI
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Loffler

Mall of America

Master Craft Labels, Inc.

Midwest Radio Rentals

Mike Habermann Photography

Minnesota Oncology

Minnesota Vikings

Minute Rice

Mpls St. Paul Magazine

My Talk 1071

National Camera Exchange & Video

Nickelodeon Universe

Nordstrom

Panera Bread

Park Nicollet Jane Brattain Breast Center

Piper Breast Center at the Virginia Piper
Cancer Institute/Abbott Northwestern
Hospital & The Breast Services of Allina
Hospitals & Clinics

Powerlift, Inc.

Premium Kandiyohi Purified Water

Ramada Mall of America

Reflections

Regions Hospital Breast Health Center

Regis Salons

RempelDesign.com

Rock the Cure

The Breast Center of Suburban Imaging

The Gold Guys

The Maintenance Team/Progressive
Heating & Cooling

The Vitamin Shoppe

Twin Cities Northland Ford Dealers

UHL Company

University of Minnesota Medical Center,
Fairview

www.RealFruitVitamins.com

Yoplait



The finish line is a cure for breast cancer.

RUN. WALK. WHEEL.




2012 SUSAN G. KOMEN TWIN CITIES RACE FOR THE CURE®

HONORARY CHAIRS:
Julie Nelson (KARE 11)
Diana Pierce (KARE 11)
Mike Pomeranz (KARE 11)
Moon & Staci (KS95)

RACE OFFICIALS:

Race Directors: Roy Griak & Jan Guenther

Kids For the Cure® Fun Run Directors: Angie Andresen & Chris Monroe
Course Director: Dan Finanger

Start and Finish Line Directors: Larry Berg & Michael Burns

HONORARY BOARD:

Martha Atwater, Anita Kunin

MINNESOTA AFFILIATE OF SUSAN G. KOMEN FOR THE CURE®
BOARD OF DIRECTORS:

Susan Klasen Albrecht

Larry Berg

Drew Backstrand

Tufia Haddad, M.D.

Peter Hasselquist

Beth Pulsipher

Doug Yee, M.D.

BOARD PRESIDENT:
Val Hallgren

KOMEN MINNESOTA STAFF:

Executive Directors: David Egan & Char Plitman
Events Director: Karen Heuchert

| ogistics Manager: Lanny Friedman

Mission Manager: Denise Blumberg-Tendle
Operations Manager: Patty Clark
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We are united in

promise ¢ hope

susan . Komen th
race
SGUIE. | ANNUAL

Mall of America
301 South Avenue
Bloomington, MN 55425

Phone: 952-746-1760
Email: info@komenminnesota.org
www.komenminnesota.org

Brochure design courtesy of KDK Design, Stillwater, MN

The Running Ribbon is a registered trademark of Susan G. Komen for the Cure.®



